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1 Brand Elements
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The Logo
Wonderlabz

Name, corporate logo, colours, typeface - these
are the pillars of the identity of the company.
Their characteristics ensure an individual and
consistent image of the company on the market.

Chapter 2 of this brandbook shows all the rules 
for Wonderlabz Logo
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The Logo
Wonderlabz spacing

The spacing between logos and elements
need to adhere these rules.

Chapter 2 of this brandbook shows all the rules 
for Wonderlabz Logo

Right aligned

Same Level

Same space
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Typefaces
Primary Font

Wonderlabz primary font is Open Sans. The font 
is available free of charge as  part of Google 
Fonts, and supports most of the languages.

The Open Sans Font comes with 10 weights
(Light, Light Italic, Regular, Italic, Semibold, Semi-
bold Italic, Bold, Bold Italic, Extra Bold, Extra Bold 
Italic).

Open Sans is free
for commercial use.

Font weights

Open Sans supports most
languages, and is constantly
developed.

Open Sans Regular

AaBbCcDdEe123
abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\,./:”|<>?

Light AaBbCcDdEe123
Light Italic AaBbCcDdEe123
Regular AaBbCcDdEe123
Italic AaBbCcDdEe123 
Semibold AaBbCcDdEe123
Semibold Italic AaBbCcDdEe123
Bold AaBbCcDdEe123
Bold Italic AaBbCcDdEe123
Extra Bold AaBbCcDdEe123
Exrtra Bold Italic AaBbCcDdEe123

abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\,./:”|<>?
àáâãäåæçèéêëìíîïðñòóôõö÷øùúûüýþÿ
ÀÁÂÃÄÅÆÇÈÉÊËÌÍÎÏÐÑÒÓÔÕÖ



7Brand Guidelines |

Typefaces
Secondary Font

Wonderlabz secondary font is 
Roboto Slab. The font is available free of charge 
as  part of Google Fonts, and supports most of 
the languages.

The Roboto Slab Font comes with 10 weights
(Extra Light, Thin, Light, Regular, Medium, Semi 
Bold, Bold, Extra Bold, Black).

Roboto Slab is free
for commercial use.

Font weights

Roboto Slab supports most
languages, and is constantly
developed.

Roboto Slab Regular

AaBbCcDdEe123
abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\,./:”|<>?

Extra Light AaBbCcDdEe123
Thin AaBbCcDdEe123
Light AaBbCcDdEe123
Regular AaBbCcDdEe123
Medium AaBbCcDdEe123
Semi Bold AaBbCcDdEe123
Bold AaBbCcDdEe123
Extra Bold AaBbCcDdEe123
Black AaBbCcDdEe123

abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\,./:”|<>?
àáâãäåæçèéêëìíîïðñòóôõö÷øùúûüýþÿ
ÀÁÂÃÄÅÆÇÈÉÊËÌÍÎÏÐÑÒÓÔÕÖ
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Brand Colours
Corporate colours

Wonderlabz has 8 main colours and grey.

Grey is used for the logo font
Black is used mainly for typography in 
different tints depending on the design.

Pantone Cool Grey 8 C
CMYK: 52,42,41,6
RGB: 129,132,134
#818486

Pantone 360C
CMYK: 65,0,100,0
RGB: 96,187,70
#60bb46

Pantone 7689C
CMYK: 76,26,2,0
RGB: 29,152,208
#1d98d0

Pantone 7723C
CMYK: 69,6,53,0
RGB: 75,179,149
#4bb395

Pantone 7678C
CMYK: 71,84,11,1
RGB: 106,72,142
#6a488e

Pantone 485C
CMYK: 6,97,100,1
RGB: 225,38,28
#e1261c

Pantone 696C
CMYK: 32,80,54,16
RGB: 145,72,86
#9a4856

Pantone 1655C
CMYK: 0,84,100,0
RGB: 255,78,0
#ff4e00

Pantone 115C
CMYK: 1,11,93,0
RGB: 255,218,39
#ffda27
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Brand Graphics
Normal Photos

Photography is crucial part of the our brand
identity. 
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Creating image collages/compositions in a
consistent way improves brand perception.
These are just a few examples of grids that can 
be used in Wonderlabz materials.

Brand Graphics
Photo grids

Full screen/page pictures

Small Irregular grids

Don’t use different than rectangle/square shapes for 
photos.

Irregular grids are highly recommended, spaces be-
tween the photos are not required.

Regular grid - try to avoid using regular grids in 
printed materials. If used - use with blank spac-
es between. For digital usage it’s accepted.

Don’t use different photo description style in one 
document, and try to keep consistency throughout 
the documents.
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If the logos are placed on the pictures as a
secondary element (not part of the main graphic
theme, such as watermarks), use the right lower
corner as a primary logo placement area.

If the image doesn’t allow the logo to be legible 
in the right lower corner, place it in other 
corners respecting the safe areas.

This applies to all logo types.

Brand Graphics
Placing logos on pictures
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2 Logos
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Logo Chart
Logo positioning

Wonderlabz has a few logos usages.

They are divided into 3 main groups.

Corporate stand-alone logo

Events Logo position
EVENTS LOGO

Partners / Suppliers logo position
PARTNER
SUPPLIER

LOGO
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Logo Do’s and Dont’s
DO’s and DONT’S for logo use

Always use logo files from the Brand Guidelines respective 
folders. Never try to recreate them from the guidelines.

Never stray from the color palette

Never rearrange elements of the design

Never change or alter any fonts.

Never switch the colors

Never stretch or distort the Logo

Never change the orientation of the logo with angles different 
than 0° or 90°

AI

PDF

PNG

onderlabz
Pixel Byte Perfect
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Corporate logo
Main Logo

The Wonderlabz colour pallet is a comprised of 
specific colours chosen from the logo;

Pantone Cool Grey 8 C
CMYK: 49,40,38,3
RGB: 137,139,142
#898b8e

Pantone 360C
CMYK: 61,0,95,0
RGB: 107,192,75
#6bco4b

Pantone 7689C
CMYK: 78,33,7,0
RGB: 88,89,91
#58595b

Pantone 7723C
CMYK: 71,41,58,1
RGB: 76,166,134
#4ca686

Pantone 7678C
CMYK: 71,84,11,1
RGB: 106,72,142
#6a488e

Pantone 485C
CMYK: 6,97,100,1
RGB: 225,38,28
#e1261c

Pantone 696C
CMYK: 32,80,54,16
RGB: 145,72,86
#9a4856

Pantone 1655C
CMYK: 0,84,100,0
RGB: 255,78,0
#ff4e00

Pantone 115C
CMYK: 1,11,93,0
RGB: 255,218,39
#ffda27
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Corporate logo
Black and White versions

1.1 Colour logo on Black

1.2 Colour logo on White

The Logo text is white on a black background 
and grey on a white background.
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Corporate logo
Greyscale versions

2.1 Greyscale logo on Black

2.2 Greyscale logo on White

The Logo text is white on a black background 
and grey on a white background.
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Corporate logo
Colour permutation
The corporate logo can exist with an
“Inverted” colour scheme, which means that the
text colour is white and logo is full colour with 
one of the corporate colours as backgrounds.

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect wonderlabz

Pixel | Byte | Perfect

Pantone Cool Grey 8 C
CMYK: 52,42,41,6
RGB: 129,132,134
#818486

Pantone 360C
CMYK: 65,0,100,0
RGB: 96,187,70
#60bb46

Pantone 7689C
CMYK: 76,26,2,0
RGB: 29,152,208
#1d98d0

Pantone 7723C
CMYK: 69,6,53,0
RGB: 75,179,149
#4bb395

Pantone 7678C
CMYK: 70,84,11,1
RGB: 106,72,142
#6a488e

Pantone 485C
CMYK: 6,97,100,1
RGB: 225,38,28
#e1261c

Pantone 696C
CMYK: 32,80,54,16
RGB: 154,72,86
#9a4856

Pantone 1655C
CMYK: 0,84,100,0
RGB: 255,78,0
#ff4e00

Pantone 115C
CMYK: 2,11,93,0
RGB: 255,218,39
#ffda27
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Corporate logo
Minimum Size

The minimum size shows the smallest allowed
usage of the logo. This is to prevent the logo or
part of it from being illegible, as long as the 
minimum font size is not smaller than 8 pt.

10
m

m

30mm
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Corporate logo
Use on different backgrounds

In general - don’t use Wonderlabz corporate 
logos on backgrounds that are different colour 
schemes than white/light/blue/dark blue.

Proper usage:
1. Acceptable on light - solid, gradient or
patterned backgrounds - white/grey.
2. Acceptable on fairly uniform blue/dark
backgrounds.
3. Galleries/multiple photos - due to the 
nature of photos, it’s recommended to use the 
Wonderlabz logo on a small square (to keep 
consistency within a gallery)

Incorrect use of logos:
1. Don’t use logos in a way that makes it
eligible - e.g. dark logo on dark background, logo
on complicated backgrounds.

onderlabz
Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect

onderlabz
Pixel | Byte | Perfect
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Logo integration
Partner / Supplier

The version of the corporate logo with the
integration of the partner logo.

PARTNER
SUPPLIER

LOGO
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Partner/Supplier
Construction rules

This logo is constructed by placing Wonderlabz 
corporate logo on the left, and the partner logo 
on the right with a separator line between. 
Separator is slightly bigger in height than the 
Wonderlabz logo.

The area for the partner logo is only partly
defined, as partner logos can have different
proportions. Partner logo can’t be higher than
Wonderlabz logo, and the area (x*y) can’t be 
larger than Wonderlabz logo.

The safe area is defined as shown in the 
example, but for Partner/Supplier logo respect 
the rules for safe area, colours, and placement 
on a background.

For Wonderlabz logo, 
please respect the following rules:
- colour rules
- b/w & greyscale versions
- background placement
- minimum sizes
You may refer to Wonderlabz corporate logo 
rules and the rules of the Partner logo.

Logo can have different proportions,
but the surface of the partner logo has
to be equal or smaller than Wonderlabz logo.

W1

H
2

H
2

H
2

H
2

H
2

H
1

W2

W2* * *
etc.

W2

W2 W2

W1 W2
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Partner integration
Construction rules with
“Official Partner” tag line

This logo is constructed by placing Wonderlabz 
corporate logo on the left, and the partner logo 
on the right with a separator line between. 
Separator is slightly bigger in height than the 
Wonderlabz logo.

The area for the partner logo is only partly
defined, as partner logos can have different
proportions. Partner logo can’t be higher than
Wonderlabz logo, and the area (x*y) can’t be 
larger than Wonderlabz logo.

The safe area is defined as shown in the 
example, but for Partner/Supplier logo respect 
the rules for safe area, colours, and placement 
on a background.

For Wonderlabz, 
please respect the following rules:
- colour rules
- b/w & greyscale versions
- background placement
- minimum sizes
You may refer to Wonderlabz corporate logo 
rules and the rules of the Partner logo.

OFFICIAL PARTNER

Centered

LOGO AREA

SAFE AREA

SAFE AREA

Logo can have different proportions,
but the surface of the partner logo has
to be equal or smaller than Wonderlabz logo.

H
2

H
2

H
2

H
2

W2* * *
etc.

W2

W2 W2

W1

H
2

H
1

W2
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Partner integration
Construction rules
“Official Partner” tag line
different colour

This logo is constructed by placing Wonderlabz 
corporate logo on the left, and the partner logo 
on the right with a separator line between. 
Separator is slightly bigger in height than the 
Wonderlabz logo.

The area for the partner logo is only partly
defined, as partner logos can have different
proportions. Partner logo can’t be higher than
Wonderlabz logo, and the area (x*y) can’t be 
larger than Wonderlabz logo.

The safe area is defined as shown in the exam-
ple, but for Partner/Supplier logo respect the 
rules for safe area, colours, and placement on a
background.

For Wonderlabz, 
please respect the following rules:
- colour rules
- b/w & greyscale versions
- background placement
- minimum sizes
You may refer to Wonderlabz corporate logo 
rules and the rules of the Partner logo.

OFFICIAL PARTNER

Centered

LOGO AREA

SAFE AREA

SAFE AREA

Logo can have different proportions,
but the surface of the partner logo has
to be equal or smaller than Wonderlabz logo.

H
2

H
2

H
2

H
2

W2* * *
etc.

W2

W2 W2

W1

H
2

H
1

W2
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Partner intergration
Construction rules with
“Official Partner” tag line

This logo is constructed by placing Wonderlabz 
corporate logo on the left, and the partner logo 
on the right with a separator line between. 
Separator is slightly bigger in height than the 
Wonderlabz logo.

The area for the partner logo is only partly
defined, as partner logos can have different
proportions. Partner logo can’t be higher than
Wonderlabz logo, and the area (x*y) can’t be 
larger than Wonderlabz logo.

The safe area is defined as shown in the 
example, but for Partner/Supplier logo respect 
the rules for safe area, colours, and placement 
on a background.

For Wonderlabz logo, 
please respect the following rules:
- colour rules
- b/w & greyscale versions
- background placement
- minimum sizes
You may refer to Wonderlabz corporate logo 
rules and the rules of the Partner logo.

Logo can have different proportions,
but the surface of the partner logo has
to be equal or smaller than Wonderlabz logo.

H
2

H
2

H
2

H
2

W2* * *
etc.

W2

W2 W2

LOGO AREA
OFFICIAL PARTNER

SAFE AREA

SAFE AREA

W1

H
2

H
1

W2
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Partner integration
Construction rules
“Official Partner” tag line
on different colour.

This logo is constructed by placing Wonderlabz 
corporate logo on the left, and the partner logo 
on the right with a separator line between. 
Separator is slightly bigger in height than the  
Wonderlabz logo.

The area for the partner logo is only partly
defined, as partner logos can have different
proportions. Partner logo can’t be higher than
Wonderlabz logo, and the area (x*y) can’t be 
larger than Wonderlabz logo.

The safe area is defined as shown in the 
example, but for Partner/Supplier logo respect 
the rules for safe area, colours, and placement 
on a background.

For Wonderlabz logo, 
please respect the following rules:
- colour rules
- b/w & greyscale versions
- background placement
- minimum sizes
You may refer to FINA corporate logo rules and
the rules of the Partner logo.

Logo can have different proportions,
but the surface of the partner logo has
to be equal or smaller than Wonderlabz logo.

H
2

H
2

H
2

H
2

W2* * *
etc.

W2

W2 W2

LOGO AREA
OFFICIAL PARTNER

SAFE AREA

SAFE AREA

W1

H
2

H
1

W2
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Favicon integration
Favicon rules 
for Wonderlabz

The Wondelabz Favicon will always be displayed 
in full colour and must be center aligned to the 
midpoint off the W shape.

General Size 
variations for the
Wonderlabz Favicon
Android
Android icon size:		 36x36
Android icon size:		 48x48
Android icon size:		 72x72
Android icon size:		 96x96
Android icon size:		 144x144
Android icon size:		 192x192

Apple
Apple icon size:		 57x57
Apple icon size:		 60x60
Apple icon size:		 72x72
Apple icon size:		 76x76
Apple icon size:		 114x114
Apple icon size:		 120x120
Apple icon size:		 144x144
Apple icon size:		 152x152
Apple icon size:		 180x180

Favicon
Favicon icon size:		 16x16
Favicon icon size:		 32x32
Favicon icon size:		 96x96

Microsoft
MS icon size:		 70x70
MS icon size:		 144x144
MS icon size:		 150x150
MS icon size:		 310x310

Position of the W element 
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Prepairing your
Wonderlabz 
Email signature

Name Surname
Position

Contact:	 +55 55 555 555
Skype:	 Lorem Ipsum Dolor
Email:	 person@wonderlabz.com

Important
The reason for scaling down a larger image 
to a smaller size is to prevent the logo from 
pixelating. Some mail clients scale mail 
signatures up or down depending on the 
screen resolution. (This does not have to be 
done on all mail clients)

Clear Logo (Correct logo insertion)

Blurry Logo (Incorrect logo insertion)

Email Signature
Integration

How to create your
Wonderlabs signature
G-mail

Follow Instructions to 
create your mail signature.

Signature in G-mail
           Press the Settings gear on the top right-
hand side of the page.

Then press the                                         that 
appears in the same space. Scroll down to the 
signature settings and press                                   .
Name the signature  “Wonderlabz Signature” 
copy-paste the selection from the provided 
signature document and replace the copy with 
your personal information. Then press the         
button and select the signature Logo provided.
(Choose -Medium- by the sizing Section). Then 
deselect the (Insert signature before quoted text 
in replies and remove the “--” line that precedes 
it.) checkbox at the bottom of the Signature 
options.

Then Scroll to the bottom of you page and select
                          your signature is now finished.

Remember to select the        insert signature 
button to ad your Signature to your mail.
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Prepairing your
Wonderlabz 
Email signature

Name Surname
Position

Contact:	 +55 55 555 555
Skype:	 Lorem Ipsum Dolor
Email:	 person@wonderlabz.com

Important
The reason for scaling down a larger image 
to a smaller size is to prevent the logo from 
pixelating. Some mail clients scale mail 
signatures up or down depending on the 
screen resolution. (This does not have to be 
done on all mail clients)

Clear Logo (Correct logo insertion)

Blurry Logo (Incorrect logo insertion)

Email Signature
Integration

How to create your
Wonderlabs signature
Mac Mail

Follow Instructions to 
create your mail signature.

Signature in Mac Mail
Open your mac Mail application. Then go to the 
“mail” drop-down and click “Preferences”.
Your Signature creation application will the open 
as seen below.

Then clink on th ”+” button at the bottom of the 
middle column. Clear the default message that 
appears in the right column. Then open the 
provided (Signature.pages) file provided in the 
Pages application and copy all the information. 
Paste this information into the Signature section 
making sure the (match default font) tick 
box is deselected below the signature space 
of Mac Mail. Please note that the text formating 
will not look perfect (thats ok) just replace the 
dummy text with your information not moving 
anything around keep formatting exactly as it is.
Then drag and drop your newly created 
signature from the middle column to you mail 
provider in the right column. Then close the 
windom and test the signature.
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Prepairing your
Wonderlabz 
Email signature

Name Surname
Position

Contact:	 +55 55 555 555
Skype:	 Lorem Ipsum Dolor
Email:	 person@wonderlabz.com

Important
The reason for scaling down a larger image 
to a smaller size is to prevent the logo from 
pixelating. Some mail clients scale mail 
signatures up or down depending on the 
screen resolution. (This does not have to be 
done on all mail clients)

Clear Logo (Correct logo insertion)

Blurry Logo (Incorrect logo insertion)

Email Signature
Integration

How to create your
Wonderlabs signature
Outlook

Follow Instructions to 
create your mail signature.

Signature in Outlook
Because there are so many Outlooks in use we 
will be going with the easiest way to set up your 
signature. open you “New Mail” tab and click on 
“Signatures”. Create a new signature and assign 
it to your Wonderlabz account. Then copy paste 
the information from either the provided “.docx” 
or the “google docs” file into the signature 
section. Click ok once this is done and select the 
new signature when creating a new mail.


